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ABSTRACT 
 
This project contains the research area of sport business and focuses particularly on the 
economic investment in the sport area. I have chosen to highlight the theory through the 
example of football. It corresponds to the best-known and most highlighted sport in the world. 
Football is also still the sport privileged by the investors and handling a high quantity and value 
of money. The main issue is to discuss the rationality and the reasons why people should invest 
their money in the sport world. The conclusion concentrates on the possibility for sport to 
become the investment of the future. If nowadays sport is considered as a risky and unsure 
investment, when real estate is conversely considered as a value sanctuary, its situation may 
evolve in the future. The stake of the project resides in the comprehension of sport as an 
economical object. Evaluating the value and the prices in sport is one of the main challenge, 
but if it can be overcome, then there is no more main inabilities for sport to become a perfect 
target of investment. In order to answer the problem formulation, I have used theories on 
sport economics, primary and secondary data such as questionnaires and interviews and 
sportive examples. 
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RESEARCH AREA 
 
The economic theories have mainly left out the question of sport economics. The fact is that 
it is quite difficult for them to agree on a definition of the area of sport. Sport is both situated 
in the public and private spheres, in market-oriented and non-market-oriented view, and 
influences at once textile market, construction industry and research. In a word, sport is 
dealing with quite a lot of economic activities like publicity, sponsoring, clothing, or patronage, 
through complex economic relations of joint products that make difficult the calculation of 
added value directly dependent from sport itself. The economic analysis of sport was during a 
long time dependent from sport management illustrated with microeconomics. It analyses the 
individual choices of the economic agents as far as rarity of resources and research of optimal 
satisfaction are concerned. It deals with logics of choices in a pure rational or irrational context 
of decision. These studies sum up the interdependences between the different markets and 
the different prices and highlight the conditions, so that under them partial or perfect balances 
are completed. The economic units meet the offers and the demands on the markets, and 
these markets define then the prices, principal indicators for the individual choices. The 
microeconomics studies on sport are developed in the United Kingdom. They get rid of the 
unrealistic general balance theory, taking notably into account the asymmetry of information, 
the strategical interactions and the transaction costs. The objective of this project is to define 
whether the rationality and the interest of the investment in sport can be proven or not 
through microeconomics, macroeconomics and management theories.  
 
 
Problem Formulation 
Can the investment in sport be considered as a rational and profitable targeted choice?  
In order to answer this problem formulation, I have added three more specific working 
questions. They will help to categorize and specify the problem formulation, and will describe 
the several aspects of the subjects and its acceptations.  
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How can sport be seen as an economic object and treated like that?  
This question implicates the reasons why we should consider sport like a classical economic 
object, so that it is then possible and logical to compare it with the other economic objects 
and institutions, without committing any wrong and inappropriate comparison.  
 
Is it possible to evaluate the value and the prices in sport area through reliable indicators with 
an eye to optimize the investment? 
In order to realize a profitable investment, the investor has to evaluate an approximation of 
how much the return of the investment can be profitable for him. The challenge is to find 
reliable indicators to calculate this return, so that the investment will not be too risky.  
 
Can sport be studied as a similar and unvarying object?  
This question depicts the complexity of working on a large field such as sport area. Sport is a broad 
concept that meets at once different disciplines, that is divided in professional and amateur areas and 
these different areas meet varying economic conditions as far as investments are notably concerned. 
The idea is to try to find a common basis to define sport in general and to study the investment in such 
an area.  
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THEORY 
 
Sport as historically developed economic object  
Sport is much more than just sport. It has become a society phenomenon since the half of the 
nineteenth Century. Before the First World War, sports organizations were mainly not lucrative and 
their exposure was really limited or ineffectual. Then sport has taken place in the entertainment 
industry, based on a network constituted of sportive national and international federations, on the 
development of the role of the media, and on the financing from spectators and public communities. 
Finally, sport is currently organized through the market. The sportive show deals with spectators (live 
and TV), and commercial actions of companies as publicity, sponsoring and sponsorship. Sport has 
become an economic activity through its development. It is partly due to its quite recent active 
communication tool. Sport is developing through sponsors, media coverage, globalization of its 
organization, and the active part of science and technology in the research of performance. The sports 
industry has been compared to the armament industry in the past decades and tends now to act more 
like the high technologies industry. In professional sport, the state of uncertainty, based on the lack of 
consistency of results, is supposed to be at the root of profit. The sports economy and market run in 
the same way as the classical ones, so that they can be related to them. Football clubs, for instance, 
run like companies on an economic market.  Sports organization generally takes place through an offer 
monopoly. Then the federation or the unique sportive league sets the level of the offer, the schedule 
and the number of offers. The monopoly of the positive sportive results of a club is the best way to 
reduce profit. In these conditions, sports economy gets away from the economy in general, because 
barriers and rules are set up to make the activity profitable and attractive (Bensahel, Chaix, Fontanel, 
2009).  
 
Engel’s law 
The Engel’s law is an empirical economic law of 1857 stated by Ernst Engel. The main theory 
of this law concerns the part of the income allocated to food expenditure, which is as lower 
as the revenue is higher, according to Engel. Ernst Engel concluded this law from an experience 
on one hundred and fifty-three Belgian families. The goal was to observe their income 
expenditure, to conclude if there were any correlation between the income, and its 
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expenditure in a specified category of products. From his main theory of departure on food 
expenditure, he moved to some corollaries he deduced from the main proposition. The third 
corollary is the one that interests us for the subject area concerned by this project. He states 
that the proportion of the income used for other expenditures than accommodation, clothing, 
food and energies such as lighting and heating, increases if the income also increases and 
conversely. That means the income plays a major role in health, education, leisure and luxury 
products. As far as sport is concerned, Ernst Engel put it in the leisure category, so that we can 
conclude that according to the German statistician, if the income increases, the investment in 
sport will increase too. The more you earn money, the more you will invest in sport if that is 
your hobby or leisure (Ernst Engel, 1895). The expenditures on sport for example have a 
growth rhythm faster than the one of the income, so that it generally leads to an increase of 
their proportion in the budget. Hence the Engel’s law, the sports service corresponds to a 
‘’superior good’’ whose consumption grows with the economic development.  
 
Sport organizations like multinational firms? 
Wladimir Andreff worked on the similarities between sports clubs and multinational firms. He 
defines multinational firms by several direct foreign investments and the possession of assets 
in more than one country in the foreign branches (Wladimir Andreff, 1976). Sport cannot fit 
to this definition in general. In the example of football, a professional football club can be 
compared to a service firm through the sportive spectacle in the stadium, the television 
broadcast and the world selling. Football offers a more and more global product, with a more 
global customer base, foreign owners, a global financing mode, and is subject to the effects of 
the international financial slides. Football also benefits from a global image, thanks to 
sponsors and television channels. The strategies set up to succeed and to realize the objectives 
are finally really close to the ones of a multinational firm (Bensahel, Chaix, Fontanel, 2009). 
The United Nations Conference on Trade and Development (UNCTAD) has published an 
indicator rating the ‘’multinationality’’ of the multinational firms. This indicator, called the 
‘’transnationality index’’, takes into accont the percentage of foreign assets in the total assets, 
of the foreign employment, and of the revenue earned in a foreign country, since the annual 
report of 1995. To build the comparison as far as the football clubs are concerned, Wladimir 
Andreff takes into account the percentage of foreign players in the whole group of 
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professional players of each club, of the income earned from the European competitions 
compared to all the earnings of the club, and the part of the capital possessed by the owners 
and shareholders. His conclusion leads to the fact that football clubs such as Manchester 
United, Chelsea or Arsenal are more like multinational firms than Lille OSC, Stade Rennais or 
Bayern Munich (Bensahel, Chaix, Fontanel, 2009, p. 35). If clubs do not really always behave 
like multinational firms, they have a lot of characteristics in common, for example in terms of 
strategies or management, tending to prove that they become closer to the definition and the 
actions of a classical multinational firm.  
 
Investment through the Stock Exchange: the example of football 
In their article, Bourse et Football (Stock Exchange and Football), Aglietta, Andreff and Drut 
analyse the entry and the behaviour of European football clubs in the Stock Exchange. The 
study of the Stock Exchange indicator Dow Jones Stoxx Football underlines an important 
volatility of the yields and of the level of the shares for some clubs who have decided to take 
part into the Stock Exchange. The link between the lack of liquidity and the volatility comes 
from the uncertainty of the fundamental inherent value of the football clubs. The analyses 
accomplished by the brokers or the consulting offices demonstrate the complexity of 
determining the value of sports firms. The sportive results of the clubs influence the Stock 
Exchange, so that the value is really varying during the season. The analysis of the European 
Stock Exchange did not reveal any anomalies, except maybe from the very weak profitability 
on average period of time. To go further in their study, the three authors took a consistent 
market, the British clubs market. At the end of July 2007, eleven cubs were part of the Stock 
Exchange (Aglietta, Andreff, Drut, 2008). The clubs are Arsenal, Birmingham City, Celtic, 
Manchester City, Millwall, Preston, Rangers, Sheffield, Southampton, Totenham and Watford. 
On these eleven clubs, eight are situated in the little firms’ area. The volatility of the return 
appears to be quite easy to demonstrate in this example. If we consider these clubs who 
belong to the Stock Exchange, only Southampton deposited dividends since 2002. The 
profitability rates are really dependent on the variation of the exchange rates. Aglietta, 
Andreff and Drut found that the calculation of volatility per week during twenty weeks show 
that the shares of the football clubs are more volatile than the indicator FTSE 100, which 
represent the biggest capitalizations of the United Kingdom. The authors have notified that 
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the values of the football clubs are not updated very often, so that it is more difficult to 
evaluate a club or a player whenever you want to invest. The sportive results correspond to a 
key factor in the evaluation of a football club. It can be proven through the study of a 
comparison between the value of a club in the first league and the value of the same club 
going in second league because of insufficient results the year after.  
 
The extension of innovation in Schumpeter’s mind 
The Austrian economist Joseph Schumpeter explained that the economic cycles were 
depending on bunches and clusters of innovation. A major innovation is followed, according 
to Schumpeter, by several – may be more – innovations. These innovations spread because 
those who do not implement them are destroyed. In Capitalism, Socialism and Democracy, in 
1942, Joseph Schumpeter uses the term of ‘’creative destruction’’ (Schumpeter, 1974, pp. 
119-125). In the mind of Schumpeter, the entrepreneur is the fundamental actor of the 
economic life.  
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CONTEXT 
 
Investments 
In this short part, I wish to provide the information about investment and particularly in the 
sports area. There are two different goals of investment in sports. The first goal is the one 
which interests us, that means the commercial one. It can be sponsoring, exchange of service, 
publicity effects… The other type of investment that we can find in sport consists in an 
investment motivated by support. We can think about patronage or subventions for instance. 
This can be assumed by firms in research of pubic advertisement through the recognition of a 
patronage, or by legal state institutions and local and regional authorities as far as subvention 
is concerned. The commercial goal is the one that interests us in this project because it deals 
with economic motivations whereas the other one depends more on organizational decisions 
made by the State for instance. The commercial investments depend on marketing logics, and 
notably moral values. As far as sponsoring is concerned for example, some products have to 
be banished if you wish the investment to be successful and profitable for the two parts. This 
is the example of tobacco, alcohol, banks, soft drinks… An investment is submitted to 
marketing rules that have to be taken seriously if you wish to establish a profitable agreement 
and investment. The sports investment counsellor Stéphane Di Maria explains that if ‘’there is 
investment, there is a return that is assured’’. He also explains that in commercial investments, 
profitability and visibility are bound. That means that a profitable investment is not necessarily 
the one we think about, with the wealthy dividends. That is all the difficulty of investment. 
Counsellors are required to be able to give estimates of the consequences of publicity 
investment for example in a cycling team for instance or in the Caravan of Tout of France. The 
lack of indicators to predict the return of some investment in sports advertisement is an 
obstacle to the goal of the rational and profitable investment.  
Rational economy 
The theory of rational economy has not to be separated from the homo oeconomicus theory. 
The individuals try to satisfy their needs in the best way, adopting a maximization behaviour. 
However, this theory goes further, as it implicates that the individuals are able to classify their 
preferences by their own choice. The economists have defined the ‘’opportunity cost’’ to 
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explain the rational choice the individuals make when they choose between different 
opportunities. By choosing, the individual eliminates potential profits. The opportunity cost 
corresponds to the profits the individual give up on. It is the opposite of the economic profit 
in term of reasoning.  
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METHODOLOGY 
The goal of this section is to include the methodological aspects of the project. These 
methodological choices will be highlighted by the research design, the research approach, and 
the type of data, the reliability and validity.  
 
Research Design 
The research design of this project is based on investment in football. Through the theories, 
the issue is to generalize the investment in football to the investment in sport. Football 
appears here as a case study, used as systematic example through the theories. Bryman 
explains that the goal of a case study is to study the details about a certain case (Bryman, 
2012). Football appears to be the best case study in the sports field, as it corresponds to the 
most enlighten case in general, as it is the most subject to the thema of the project, 
investment, and as it is the best known and the most popular, so that the access to the datas 
and the studies is easier and more transparent. Through a global questionnaire made for this 
project, I wanted to compare the results of what the individuals feel about the investment in 
sport, to compare it with the theories, in order to analyse the eventuality of sport becoming 
one of the main sources of investment in the future.  
 
Type of data 
In this project, I used qualitative and quantitative data, as I created a questionnaire. Mixing 
qualitative and quantitative data through the use of questionnaire appeared to me as the best 
solution in order to find eventual solutions to the obstacles we already met to the rational 
investment in sports, as you need to evaluate the values, prices and returns at least. To build 
the survey/questionnaire, I used a methodology book (Arlene Fink, The survey handbook, 
1995). It corresponds to a guide to the way how to build a survey. It permits to evaluate the 
costs of the survey but also the techniques and the types of questions. This creation of a 
questionnaire also permits to use a primary source for the analysis. I chose to work with a 
quite large panel for my questionnaire, as Roskilde University permits to work with the 
diversity of origins of the people thanks to the internationals I am part of.  
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Choice of data 
The data choice was conducted by empirical, qualitative and quantitative data and 
information. I have consciousness that despite the relative important number of participants 
for my questionnaire which was asked to be answered written online, 134 participants are still 
not enough to conclude on a big scale. However, my choice of an exclusive young public, in 
order to try to conclude on the future of sports investment seems to be specific. I assume that 
most of the participants were European (as sports and notably football are particularly well 
developed on the European continent). The questionnaire was divided in two parts, one 
exclusively concentrating on sports in general, and the second one more precise on football.  
 
Reliability and Validity in qualitative research 
This short section refers to the fact we can trust or not the information I take from the 
questionnaire I realized. If I analyse the results correctly, there should not be 
misunderstandings, misinterpretations or mistranslations. The only obstacle is to conclude on 
a global scale from a study on a little scale (134 participants). The rules of the 
survey/questionnaire were strictly applied, and there should not be any mistakes of way of 
doing it. 
 
Limitations 
This section counts for the limitations of the project. It was hard to avoid some limitations. 
Working on the definition of sport is a limitation, because of the diversity and the complexity 
of the term and of its different acceptations. Moreover, studying the subject at two levels with 
sports in general and football in particular meets limitations when we will go back from 
football and precise subject to sport, the global subject.  
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ANALYSIS 
 
The questionnaire has helped me to find out the feelings and the reactions of the young 
generation towards the investment in sport. The real estate is currently privileged by the other 
generations, for being a certain and sure investment.  In contrary to this real estate, sport is 
considered as an investment for fun and passion, as a hobby or pastime. The fact is that it 
appears to be really difficult to earn money and to make profit with sports club and football 
in particular. There is a long list of very rich directors of football clubs that lose money every 
year. Some very important and powerful Spanish football clubs are also in deficit at the end 
of each season.  
56% of the surveyed people (on 134 participants) answered that they would think about 
investing money in sport, 44 % in a rational way. As predicted, a part of those who would 
invest in sport still do not think it is rational but more passionate. They are 28% not to wait for 
anything from such an investment.  
79% of the surveyed people agree on the fact that the main technologic innovations are now 
used in sport and especially in football (86%). This is the case historically with the television, 
the video, the streaming online, the google glasses now. If we use the theory of Schumpeter 
on the innovations on football, we can generalize all these innovations to the sport in general, 
or at least the professional sport. Through the clusters of innovations, the whole sport field 
should benefit from such innovations and developments. That is why I support a conclusion 
according to which, football is the most likely sport which could become a model of 
investment, but then it would benefit to the whole sport field, because football could be there 
thanks to the innovations (science, research…), and these innovations should benefit to the 
other sports. Football appears in this case as a forerunner and a pioneer.  
61% of the surveyed people answer that investing through the Stock Exchange in sport is not 
a good solution, and even 48% totally disagree. The conclusions of Aglietta, Andreff and Drut 
are totally in harmony with the problem formulation, because any indicator through the Stock 
Exchange permits to calculate the values or prices, so that this investment appears as being 
partly irrational.  
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Engel’s law has been verified through the questionnaire, because it was asked to precise the 
socioeconomic category. The more you earn money, the more you can invest, and the more 
you invest in the leisure and particularly in sport.  
 
 
In conclusion, investing in sports can be rational. However, it is not necessarily rational. The 
example we developed of the Stock Exchange is a proof. Football and furthermore sport tend 
to become an investment for the new generations. However, the uncertainty of the result is 
still an obstacle. Football and sport benefit from the innovations thanks to science and 
research, and this may lead to a situation of a rational investment.  
Football and sport meet also economic investment for political return, and the example of 
Qatar in France with football, handball and sport television channels highlights this 
phenomenon. We focused more on the economic return, but the political return also exists 
and appears to be more profitable for Qatar for instance.  
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